
Responsible Business

Communities
We have been part of local communities 
in Ireland for over 200 years, and today, 
we’re continuing to play a positive role in 
supporting and developing communities 
which we serve. We’re channelling our 
support through volunteering and dona-
tions to our �agship charity partners, 
passing on our �nancial expertise to 
schools and community groups and 
supporting social entrepreneurs 
and social inclusion.

In this Section
Supporting Good Causes, 50
Engaging With Communities, 52
Developing Skills, 58
Philanthropic Support, 66
Promoting Inclusivity, 68
Communities, In Brief, 70

48



Responsible Business

Facts & Figures
R

e
sp

o
n
si

b
le

 
B

u
si

n
e
ss

New flagship
charities

4

Projects supported
by the Bank of Ireland
Staff Third World Fund
since 1982

1,233

Volunteer days taken in 2016

1,100
Over

Second-level students took 
part in our 4 Transition Year 
Academies in 2016

500Charitable giving in 2016
c.€2.8m

BizWorld primary school
workshops took place in

2016 supported by
160 colleagues

200

Charity representatives
attended a Learningzone 
training day in 2016
 

c.300

Learn to Earn
programmes delivered

in 72 schools across
Republic of Ireland

146
133

Young Entrepreneur 
Northern Ireland days
delivered in 49 schools
across Northern Ireland

Students from 90 schools 
took part in one of our 
Bond Trader events

450

49



How we Chose our Flagship Charities
For the past number of years, for large-scale volunteering and 
fundraising endeavours, we have worked with our �agship charity 
partners, St Vincent de Paul, Barnardo’s, the Irish Cancer Society, 
Pieta House and Co-operation Ireland. These fantastic partner-
ships were central to our community and colleague engagement 
and we have cycled hundreds of miles, baked thousands of cakes 
and raised millions of euro, all with the aim of supporting these 
great causes. 

During 2016, we undertook a rigorous process to select new 
�agship charities for the coming period. We wanted the chosen 
charities to tie in with the objectives of the Group and its 
geographical footprint. We wanted them to engage and support 
our colleagues to get involved. Most importantly, the selected 
charities had to comply with the highest standards of govern-
ance in the sector.

The Corporate Social Responsibility Steering Group worked with 
our partners, Business in the Community Ireland, who provided 
advice and guidance throughout the process, helping us apply 
best practice to our �agship charity search. There was a 
three-step selection process involving long-listing charities, 
appraising against key criteria and ultimately a presentation by 
shortlisted organisations to choose our Flagship Charities. 

We are looking forward to working with our new �agship charity 
partners – in Ireland, Irish Heart, The Jack and Jill Children’s 
Foundation and Age Action, and in the UK the Alzheimer's 
Society – in 2017 and beyond. We know we will work well 
together to achieve great things.

We are looking forward to working 
with our new �agship charity partners
- in Ireland, Irish Heart, The Jack and 
Jill Children's Foundation and Age 
Action, and in the UK the Alzheimer's 
Society - in 2017 and beyond. We 
know we will work well together 
to achieve great things.

Supporting Good Causes
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...we have cycled hundreds of 
kilometers, baked thousands
of cakes and raised millions 
of euro, all with the aim of
supporting these
great causes 

Supporting Good Causes
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Give Together, our charity and community 
investment initiative, provides each of our 
colleagues with one day’s paid volunteer leave 
annually, as well as matched fundraising and 
payroll-giving. In 2016, over 1,100 colleagues 
availed of their volunteer day. One day spent 
providing time and skills can make a real 
difference, with one volunteer saying that 

“meeting new colleagues and having fun, 
whilst making a small difference to others,” 
is their favourite thing about taking part. 

In 2016, over 1,100 Bank of Ireland colleagues 
availed of a Give Together volunteer day. 

Over 1,100
Volunteers Volunteer Extra

In 2016, we launched a new volunteering option 

as part of Give Together - Volunteer Extra. 

Recognising that many of our colleagues across 

the Group volunteer their time out of working 

hours, Volunteer Extra allows colleagues to 

register this volunteer time, and in return 

receive recognition for their hard work, as well 

as provide the opportunity for their chosen 

charity or community organisation to receive 

a special Give Together one-off donation. 

Our colleague Jennifer McCormick in BoI UK 

volunteers as a Scout Leader for Lisburn 

Cathedral Scouts Group and as an Archery 

Coach for the Northern Ireland National 

Junior Archery Academy Squad. In 2016 she 

volunteered 704 hours helping young people 

become ambassadors for their clubs and 

supporting them to achieve their potential.

“I am delighted that my out of hours volunteer-

ing is now recognised” said Jennifer. 

 

Largest Volunteer Day Effort 
On 30 November 2016, Group Finance undertook 

the single biggest Give Together Volunteer Day. 

80 Bank of Ireland colleagues came together to 

volunteer in 10 charity shops and warehouses 

across Dublin city for the Bank’s �agship charity 

partners, St Vincent de Paul, Barnardo’s and the 

Irish Cancer Society.

 

At a time of year when charity shops are 

particularly busy, this type of volunteering was 

very much welcomed by the charities, helping 

them to ensure that the shops monitor and 

control the quality of their merchandise, as well 

as stock take. Colleagues spent the day helping 

customers in-store, as well as sorting through 

donations to the charities, including clothing, 

jewellery, furniture, DVDs, books and trinkets, 

readying them for sale.
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Engaging With Communities

whilst making a 
small difference
to others

Meeting new colleagues and having fun,
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Inspiration to
support good causes

Engaging With Communities

been undertaken for Barnardo’s, including 
those which require strength, intellect and
the ability to eat delicious cakes. 

Thanks to their tremendous efforts, 
Pledge4Barnardo’s raised an amazing 
£35,000, including matched giving.  The 
number and diversity of pledges was only 
matched by the commitment and enthusiasm 
of every employee taking part.  

Pledge4Barnardo's
To commemorate the 150th year since 
Barnardo's was founded, we called on all 
colleagues in the UK to get involved in a very 
special Pledge4Barnardo's campaign during 
September to raise as much money as possible 
so Barnardo's can continue with their vital work 
now and always.   

We challenged our colleagues to perform a Pledge 
for Barnardo’s with the funds they raised going 
directly to the charity. All sorts of challenges have

Pledge for Barnardo’s 
with all the funds they 
raised going directly 
to the Charity.

We challenged our colleagues to perform a...  

Catherine McCallion abseils down the Europa Hotel, Belfast, for Pledge4Barnardo’s (Photo: Belfast Activity Centre)
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A ‘Ray of Sunshine’
When John O’Driscoll from our Customer 
Payments Initiative saw a tweet by a colleague 
asking for volunteers for a charity project in 
Kenya, he picked up the phone to �nd out 
more. The colleague happened to be hurling 
legend Henry Shef�in, patron of the Ray of 
Light charity which wanted to build a rescue 
home for young girls exploited in the sex 
traf�cking industry.
 
Before he started asking people for donations 
John went to see Director of the charity, Olive 
Halpin. “I don’t think I actually cried when she 
told me what the girls had been through,” says 
John, “but it was close.” Determined to help, 
he approached the Staff Third World Fund 
(STWF). Founded by Bank of Ireland staff in 
1983, the Fund supports projects in develop-
ing countries across the world, with every cent 
going to charities as administration costs are 
covered by the Bank.
 
John himself raised €10,000 from colleagues 
and friends and help from the Bank’s Give 
Together matched funding. In addition,
the STWF gave €25,000. This substantial 
contribution meant that the rescue centre 
buildings could be �tted out with a kitchen, 
beds, tables and chairs, the grounds 
landscaped and security put in.
 
In January 2016, John was one of 140 Irish 
volunteers who �ew to Kenya and worked in 
four teams for 10 days each to build the centre 
from scratch. After 36 days of rising at 4.30am 
and �nishing at 6pm the centre was built and 
ready for use. It was hard work but nobody 
minded that. “There was no need to motivate 
anyone,” says John. “We all knew what 
a difference the centre would make to 
vulnerable young girls and wanted to help.”

Lap the Lough
Lough Neagh covers 151 square miles, making it 
the largest lake on the island of Ireland. Anyone 
cycling around it passes through �ve of the six 
counties of Northern Ireland along the 95-mile 
route (only Fermanagh doesn’t have a shore 
on the lake). 

Fortunately, the lough supplies 40% of Northern 
Ireland’s fresh water, because every year 2,500 
thirsty cyclists pedal the entire 95 miles in order 
to raise money for charity and community 
organisations!

The event is organised by a not-for-pro�t group, 
the Upbeat Agency, which looks for ways to 
remove obstacles to help people participate in 
charitable activities. Upbeat sorts out the logistics, 
advertising and administration, making it easier 
for everyone who takes part to raise funds for 
good causes. 

And it works. Every year Lap the Lough raises 
over £100,000, making it one of the biggest 
Northern Ireland fundraising events of the year. 
So popular is the chance to cycle the gruelling 
course that the event is booked out months 
before. 170 Bank colleagues took part in 2016,
the event’s 11th year, raising money for 
Barnardo’s, Co-operation Ireland and 
other charities close to their hearts.

Every year 2,500 thirsty cyclists pedal
the entire 95 miles!

95 Miles

Engaging With Communities

Both large-scale and local fundraising 
and volunteering activities take place 
across the Bank throughout the year led by 
our colleagues. Two great examples in 2016 
included Ray of Sunshine and Lap the Lough.
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Engaging With Communities

Time to Read
In the autumn of 2015, �ve of our colleagues 
started attending a local primary school once 
a week. Their job was simple. They each sat in 
the school library and read with two children, 
one at a time, for 30 minutes. After 20 weeks 
of giving the children their undivided attention, 
the results were impressive.
 
“The class has made huge progress with their 
reading and the results of a recent standard-
ised test have been amazing. It’s just been a 
fantastic experience,” says Patricia Slavin, 
School Principal at Scoil Mhuire. Scoil Mhuire 
is a designated disadvantaged primary school 
(DEIS) in Shankill, County Dublin. 

Class teacher Sarah-Jane McDonagh watched 
the volunteers build up a great rapport with the 
children by taking an interest in their lives.

Getting the undivided attention of an adult helped 
make the children feel special, and many of them, 
in Sarah-Jane’s words, “skipped” to the library 
on Tuesdays. The feedback from our Bank 
colleagues was equally positive, with many 
of them looking forward to their hour spent 
volunteering as the most rewarding of 
their week.

Education for Everyone
“When I was 17,” says Sean Henry, “and thinking 
of going to college, my mother approached the 
SVP to see if they could cover the costs of my 
everyday expenses such as travel. If I hadn’t 
been able to get a bursary then I would have had 
to get a full-time job and give up on continuing my 
education. My Mother approached SVP in Coolock. 
They were very helpful and I ended up getting 
money towards the costs of attending college.
 
“I took a four-year teacher training degree, which 
involved intensive six-to-eight-week placements at 
schools across Dublin, often starting at nine and 
continuing after school ending up to 10 at night 
to prepare for the next day’s classes. As well as 
travel expenses I sometimes had to buy materials 
for lessons if they were not available at the school. 
In my spare time I also had a part-time job.
 
“After graduating, I worked as a substitute teacher 
before completing a Masters in Equality Studies 
at UCD and I’m currently doing a PhD in Catholic 
Education at the University of Maynooth. My 
speci�c area of study is how Catholic schools 
respond to diversity. I would not have been able to 
study if not for the SVP. What I liked was that they 
do much more than just throw you the money-
they give you the opportunity to branch out in life.”
 

In 2016, we supported the 
Society of St Vincent de Paul 
in Ireland, with a €500,000 
donation to the charity's Higher 
Education and Training Bursary. 
The bursary helps people who 
would not otherwise be able to 
access or continue in higher 
education. PhD student and 
lecturer at the University of 
Maynooth, Sean Henry, 
shares his story.

Our colleagues take part 
in 'Time to Read', a reading 
enhancement initiative managed 
by Business in the Community 
Ireland, which brings together 
volunteers from companies and 
local primary schools to deliver 
dedicated reading support for 
seven-to nine-year-olds.

Engaging With Communities

Of teachers say Time to Read 
improves children’s fluency
and comprehension

99%
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Engaging With Communities

Time
to
Read

it’s been
a fantastic
experience

The class has made huge 
progress with their reading...
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the School Bank 
helps students to
learn the value of 
regular saving

Developing Skills

Athlone Community College

Schools participated in the
School Bank initiative in 2016

327
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Developing Skills

In 2016, 310 schools in the Republic of 
Ireland and 17 in Northern Ireland took part 
in the Bank of Ireland School Bank initiative, 
which has been designed to support schools 
by providing �nancial education to students. 
It gives students the opportunity to work in 
the School Bank branch across a variety 
of roles, from Bank Manager to Customer 
Service Of�cial, learning about banking and 
key teamwork skills. Each School Bank team 
is supported by experienced Bank of Ireland 
staff members from the local Branch, to 
ensure the smooth operation of the School 
Bank, and to support the team with any 
queries they may have.

But the relationship of the Bank to the College 

doesn’t stop there. Every autumn, Sheila also 

teaches ‘Learn to Earn’ modules to two classes 

of 30 students for an hour each time, giving 

them an opportunity to gain a greater under-

standing of practical ways to manage money. 

Bank of Ireland also sponsors the Student of 

the Year competition within the school and 

arranged two Field Finance Trips in the 2015-16 

academic year, inviting �rst year classes to the 

local Branch to see how the Bank works.

In addition, in 2016, the College entered six 

out�ts into the Junk Kouture regional �nal, 

with one out�t, Annie Sheehan and Éadaoin 

Lennon's entry, Pineapp-ball, reaching the 

national �nal at the 3Arena in Dublin. Finally, 

Bank of Ireland provided loan �nance for the 

new school building in which all these activities 

take place, completed in 2014, under the Public 

Private Partnership (PPP) scheme.

From Bricks to Frocks
Athlone Community College, like many schools 

across the country, has a School Bank which 

helps students learn the value of regular saving. 

Bank of�cials Louise Egan (Manager), Shannon 

Burke (Sales & Marketing Manager), Ailbhe 

McNamara and Eoghan Conroy (Customer 

Service), and Sean Horan (Auditor) were among 

30 pupils who applied to be part of the team. In 

the 2015-16 academic year, they opened accounts 

and managed lodgements and withdrawals on 

Tuesdays during term time for an hour. 

 

Bank of�cial Sheila Fallon attends every time the 

School Bank is open and, after the Bank of�cials 

sign the book at the end of the day, she returns 

the funds to the local Branch to bank them. “I let 

them do everything and they always sign the 

book to make sure they’re balanced. I’m 

always overseeing, quietly,” says Sheila.
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Developing Skills

an entertaining way
of bringing economics
to life for young people
It may also prompt them to build skills that will 
serve them well throughout their �nancial lives
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Developing Skills

The Bond Trader for Schools events brings 
together teams made up of local business 
leaders and secondary school students to learn 
the concepts of trading in bonds, stocks, shares, 
equities and cash through a fun table quiz. 450 
students, representing 90 schools, began with an 
overview of how stock markets and bond trading 
operate, before the teams were given a mix of 
assets, scenarios and the ability to swap these 
assets to build their ideal portfolio. The Bond 
Trader for Schools events were such a resounding 
success that we then rolled it out to colleagues 
throughout Ireland, with 640 colleagues taking 
part in eight qualifying events.

Bank announces a major economic stimulus 

package”? Are shares in companies like Apple 

going to rise if “Merkel is cheered by a positive 

economic outlook”? 

 

Although they seem relaxed beforehand, when 

trading starts the students soon get in touch 

with their inner trader. Debates break out. There 

are �st pumps when BMW shares rise. Fingers 

stab the air to make a point when Mario Draghi 

sees “little sign of growth”. But behind the 

Challenge, there’s a serious purpose. When 

students leave school and enter Third Level 

education, how much do they really understand 

about how the markets affect the money in their 

pockets? This is an entertaining way of bringing 

economics to life for young people. It may also 

prompt them to build skills that will serve them 

well throughout their �nancial lives.

Lords of the Trade
Transition Year and 5th Year students are gathered 

in Bank of Ireland College Green's House of Lords 

on an April evening. Sitting in the historic, wood- 

panelled room, they’re about to be thrown into the 

high-octane conditions that recreate the busy world 

of trading in bonds and shares which occurs every 

day on the NASDEQ, FTSE, and ISEQ. 

The six best teams in the country, who have already 

triumphed in regional �nals, are about to take part 

in the Final of the Bond Trader Challenge, an event 

designed to promote understanding of the way 

that events affect our economic world and the 

money in our pockets.

 

The Challenge is deceptively simple. Each team is 

given cards representing bonds, shares or cash. 

News headlines then �ash up on a screen and the 

teams have to decide what to trade. Should the 

teams buy or sell bonds if the “European Central 
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Students are also taught presentation and pitching 
skills to prepare them for the final event of the
programme – a pitching round. 

Presentation 
& Pitching Skills

Developing Skills

The Bank of Ireland Transition Year Academy
is a unique three-day programme that intro-
duces transition year students to the world 
of business and entrepreneurship. In 2016,
a total of 500 students participated in four 
separate Transition Year Academies.

Three Days to Set up a Business
Killian, a transition year student from Tipperary, found the 

programme incredibly rewarding: “I really enjoyed the teamwork. 

On the �rst morning we didn’t know each other, but by 11 o’clock 

we were chatting away, coming up with ideas, and brainstorming. 

It’s been a fantastic experience.”

Working in teams, students come up with an idea and develop a 

business plan. Jimmy from Clare was impressed by this: “Finding 

solutions to real-life business problems was incredibly challenging. 

But it makes you think creatively and encourages you to be 

innovative. It really forces you to think outside the box.”

Students are also taught presentation and pitching skills to prepare 

them for the �nal event of the programme – a pitching round. Ciara 

from Offaly was initially worried about this, but now embraces the 

experience: “When we were told that we’d be facing a panel of judges, 

I felt a bit intimidated. It seemed a bit daunting, but in the end I loved it. 

Learning these presentation skills will de�nitely help me down the line. 

I didn’t do business for Junior Cert, so it’s been a new experience for 

me. I especially enjoyed learning about the process you go through 

to set up a business.”

Tiernan from Dublin felt the time was well spent: “It’s very well 

structured – you’re always learning or doing something. It’s really 

opened my mind to doing business for the Leaving Cert, and taught 

me how people can come together and be stronger as a team.”
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- Teach First Coaching programme - �ve 

 colleagues enrolled and matched with 

 teachers. The idea is that, over the two 

 years of the programme, the teachers

 bene�t from the support of an inspiring

 leader from our business.

- Ongoing support – we have hosted a 

 number of events and meetings for Teach 

 First in our Bristol and London of�ces. Most 

 notably, we have already hosted two training 

 and matching events for coaches in Bristol.

- Careers workshop - four colleagues 

 volunteered their time at Summerhill Primary 

 School. This event introduced the careers 

 landscape to Year 6 students, prompting 

 them to think about what they’d like to 

 be and, more crucially, how they would

 get there.

Inspiring a Bright Future
To children attending schools in deprived 

communities, inspirational leadership can 

make all the difference to educational attainment 

and life outcomes. We recognise the importance 

of great leadership and want to make a positive 

impact on the communities we work in.

That’s why we partnered with Teach First, one 

of the UK’s leading educational charities. Their 

aim is to develop and grow the skills of the next 

generation of inspirational leaders in schools. 

Teach First believe a child’s background should 

not limit the opportunities they have in 

education and in life.

By supporting Teach First, our aim is to help them 

recruit, train and place exceptional individuals to 

work in primary and secondary schools through 

the charity’s two-year Leadership Development 

Programme. To that end, we have made 

signi�cant progress during 2016:

...the next generation
of inspirational leaders

to develop and grow the skills of...

Edward Watson (left), a maths teacher is mentored by

Benny Cribben, Bank of Ireland UK and Teach First Coach (Photo: Julian James)
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Developing Skills 

We share a bond with the rugby communities of 
Ireland in the passionate belief that teamwork, 
grit and inspired initiatives can yield success. 
Through our rugby sponsorships, we are dedi-
cated to fostering talent, inspiring greatness 
and empowering communities in their love 
of the game at local and national level. We’re
helping the sports we sponsor to invest in 
talented youth to help them make the most 
of their abilities and to sustain the sport in 
the long term. That means providing training 
camps for young people, supporting cup 
competitions such as the Provincial Towns 
Cup, and volunteering to train young teams. te

am
w

o
rk

Stephen Clarke, a former player, past president 

and current PRO, describes what makes the 

club so special: “This is a real family club. We 

have an unbreakable bond with the community. 

So many people help out at every level – 

whether it's parents making sandwiches or 

volunteer coaches training the kids. My father 

introduced me to Wicklow RFC and I'm now 

doing the same for the next generation.”

The club will continue to train boys and girls, 

and to develop their senior teams. It will always 

strive to bring people together and to enrich the 

sporting life of Wicklow. The spirit of community 

endures and can be found on the training 

pitches of Wicklow RFC.

A Club at the Heart of the Community
In May 2016, Wicklow RFC won the Provincial 

Towns Cup for the �rst time in the club’s history. 

Sponsored by Bank of Ireland, the cup is one 

of the oldest trophies in Irish rugby. President of 

Wicklow RFC, Larry Byrne, puts their success 

down to the grassroots:“We have incredible 

volunteers who put in so much time. Without their 

support we wouldn’t have been able to improve 

our facilities or add new training areas.”

The club gives prime importance to underage 

development. Timmy O’Donovan, loosehead prop 

in the senior team which won the cup, is full of 

praise: “We have terri�c coaches who treat kids 

right. They focus on trying to make the players 

the best they can be, so that when they reach 

senior level they can go on to achieve things.” 

 

Recently Wicklow RFC achieved a long-term 

goal when its senior ladies team began to play in 

the Leinster League Division 3 – the result of many 

years of development of womens’ rugby at the club. 
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Developing Skills

the passionate belief that...

teamwork, grit and
inspired initiatives
can yield success
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South America while working for the British 

Foreign Of�ce. But Casement, a man with 

strong nationalist sympathies, retired from 

the colonial service in 1913 and helped found 

the Irish Volunteers. In April 1916, the `Aud', a 

ship containing German arms intended for the 

Easter Rising was captured and Casement 

was arrested on 21 April 1916. 

 

The Easter Rising went ahead on 24 April. 

Casement was the last of the 16 leaders 

executed following the Rising but he was the 

only one to be given a trial in open court. This 

�nal version of the painting wasn't completed 

until 1931, �fteen years after the trial. Lavery 

kept working on the painting until that time 

and the painting remained in the studio 

until his death in 1941.

As the oldest bank in operation in Ireland, we 
have a long tradition of supporting signi�cant cultural 
endeavours. From March to October 2016, we spon-
sored an exhibition at Dublin City Gallery, The Hugh 
Lane as part of Dublin City’s 1916 commemorations 
programme. The exhibition centred on the famous 
John Lavery painting of the trial of Roger Casement, 
entitled High Treason: The Appeal of Roger Casement, 
which was relocated from Kings Inns to the Hugh 
Lane for the period of the exhibition. To complement 
the painting, the exhibition also featured a number of 
other related artworks and artefacts from the period, 
together with a newly-�lmed documentary, Our Kind, 
by Alan Phelan. 

The Appeal of Roger Casement
There has been a huge amount written about 

the 1916 Rising but there are very few visual 

accounts bearing witness to the signi�cant 

events of that time. `High Treason: The Appeal of 

Roger Casement' by John Lavery is an excep-

tion. Shown as part of the `High Treason: Roger 

Casement and Alan Phelan: Our Kind' exhibition 

at Dublin City Gallery, the Hugh Lane in Dublin 

in 2016, it is a monumental painting nearly two 

metres high and over three metres wide 

depicting the last day of the appeal of Roger 

Casement in the Court of Criminal Appeal in 

London. The appeal failed and Casement 

was hanged as a result. 

 

This was a sensational trial at the time as 

Casement was a knight of the realm and 

highly regarded internationally for the work 

he had done in highlighting atrocities in the 

Congo and in 

Philanthropic Support
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Hugh Lane Gallery

Philanthropic Support

High Treason: The Appeal of Roger Casement

Jessica O'Donnell, Collections Curator at  Dublin City Gallery, The Hugh Lane
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Promoting Inclusivity

Throughout 2016, the Bank was a proud partner 
and supporter of an innovative pilot programme, 

called Career LEAP (Local Employment Action 
Partnership) led by Trinity College Dublin, whose 
focus was tackling the 'work readiness' of young 
unemployed adults, aged between 18-24, in the 

north inner city of Dublin, many of whom 
experience signi�cant and multiple 

barriers to employment.

Business Partners Programme 
In November 2016, Bank of Ireland hosted the 
launch of a new Business Partners programme 
for the Trinity Centre for People with Intellectual 
Disabilities, which promotes inclusion and 
diversity in the workplace.

The Bank's association with the Centre was 
born of our experience with the Special 
Olympics World Games in 2003. The Centre 
was established by Trinity College Dublin in 
2004, with residual funding from the Games as 
a �tting legacy to all that was achieved at that 
time. Over the past number of years, student 
work placements in Bank of Ireland have been 
supported by our colleagues in Credit and 
Market Risk in New Century House.

The opening address at the launch was given 
by Group Chief Executive, Richie Boucher. 
Graduates of the Trinity Centre for People with 
Intellectual Disabilities also spoke at the 
launch, including Kieran Biddulph and 
Mei Lin Yap, who both formerly did work 
experience at the Bank. Mei Lin is currently 
working at St Vincent's University Hospital and 
is part of a team developing a new course called 
‘How to Support People with Disabilities’ in 
Trinity College Dublin.

Bibi's Career Leap
“My dad died when I was six days old. I don’t 
have any memory of him except his pictures. 

“We lived in Kabul. When the Taliban was there, 
because I was small, there was no problem for 
me but if you were older it was very hard for 
women to get education and even just go 
outside the home. They couldn’t go out to 
shop in case they got beaten. 

“I studied Computer Science at the university 
in Kabul. If you are a woman, you can study 
Computer Science in Afghanistan but you can’t 
actually become a computer scientist. Women 
can only work as a teacher or a doctor. After two 
years studying at university, I decided to come to 
Ireland to join my brother who was living here.

“I learned about Career Leap from Manuela 
Moreno at City of Dublin Education and Training 
Board. When they told me I was going to Bank
of Ireland I was happy but I was nervous. `It's a 
bank,' I thought, `it will be very dif�cult'. My 
favourite work experience was with Global 
Markets, I loved that. So I was excited when 
they rang me to tell me I had got a job in Treasury 
Product Support. So excited that I actually didn't 
remember the job title! I have been working for 
Bank of Ireland since September 2016 processing 
payments for corporate and retail clients with 
deposit accounts in different currencies.

“I enjoy my work and the team I work with very 
much. I am always trying my very best to improve 
my knowledge and to give 100% to do all the 
required work by the end of each day and help 
others in my team.”

tackling the 'work
readiness' of young
unemployed adults
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Promoting Inclusivity
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We provided internships to two students 
in the programme, who spent three weeks

The students were mentored by our
colleagues throughout their internships.

working in a variety
of our businesses. 

Bibi Rahima and Hassan Hussein taking part in the

Career Leap initiative which was supported by Bank of Ireland
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Communities, In Brief

Financial skills for young people

In 2016, volunteers from local Bank of Ireland 

Branches ran 146 Learn to Earn sessions in the 

Republic of Ireland and 133 Young Enterprise 

Northern Ireland sessions, giving students the 

chance to work through practical budgeting 

and �nancing exercises.

Cycle for Survival

In March 2016, six colleagues from the US 

Stamford of�ce took part in a 24-hour indoor 

team cycling event in Manhattan, New York, to 

raise funds as part of Cycle for Survival, raising 

over $6,500 for the research and treatment of 

rare cancers.

AHOY rowing challenge

In 2016 four Bank of Ireland UK teams took part 

in the AHOY Oarsome Rowing Challenge, an 

8.5 mile row on the Thames to raise money for 

AHOY; a charity supporting disadvantaged and 

disabled young people in South East London.

Ollie Magazine

In 2016, we launched Ollie, a magazine and 

teacher’s guide for use in primary schools to 

help make seven to 11-year-olds more aware 

of �nancial issues. The magazine is available 

in print and online and supported by an app. 

DCU Student Centre 

Construction of Dublin City University's new €14m 

Student Centre began in 2016 with a signi�cant 

contribution from Bank of Ireland. The four-storey 

space on Glasnevin campus will house an 

Entrepreneurship and Innovation hub and a 

global student centre, as well as retail outlets.

Merchants’ Academy

An entire Year Group of 160 Merchants’ Academy 

students visited our of�ce at Temple Quay, Bristol, 

in 2016. They heard Bank employees talk about 

their work life journey and impress upon students 

the importance of working hard at school and 

developing lifelong skills that will help them to be 

employable. 25 employees supported this 

community partnership during the year, our 

biggest ‘class’ yet. 

Highest level of employee fundraising in Ireland

In the Business Impact Map published by Business 

In The Community Ireland in May 2016, Bank of 

Ireland recorded the highest level of employee 

fundraising of the participating companies for 

the third year running. 

BizWorld

The BizWorld business skills development and 

entrepreneurship programme for 11-12 year-olds 

ran 200 two-day workshops in primary schools 

across Ireland, teaching children everything from 

how to form a company to how to market their 

product or service.

Coder Dojo

Coder Dojo, the not-for-pro�t that runs a global 

network of coding clubs for children aged seven 

to 17, ran clubs in 29 of our Branches and ran 26 

pop-up Dojos at events such as our 

Enterprise Towns.

Kainos

In a Bank of Ireland sponsored event, tech 

managers and trainers from Kainos, an IT, 

consulting and software provider, were joined by 

students from four schools St. Cecilia’s College, 

St. Mary’s College, Lumen Christi and Lisneal 

College who attended with their teachers. During 

the course of a day, the students learned some of 

the key tenets of coding and algorithms. And each 

of them built several fully-functioning apps by 

day’s end.

Charity & customer training

In 2016, we delivered training courses on a wide 

variety of subjects to 300 members of charity and 

community groups as well as our customers.

Shannon & Knock airport runs

In 2016, we sponsored both the Shannon Airport 

Runway Run on 17 June and the �rst ever Ireland 

West Knock Airport runway run on 28 May. 

In Brief
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Big Blue Box Volunteering Challenge
This year the Big Blue Box Volunteering 
Challenge toured Ireland’s Wild Atlantic 
Way in May and Ancient East in September. 
Bank of Ireland colleagues and members of 
the local community cycled through more 
than 60 towns to raise €180,000 for St. 
Vincent de Paul and the Irish Heart 
Foundation.

Communities, In Brief
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We Want To Hear From You

Find out more

For more information and to download this Report, please visit 

our website: www.banko�reland.com/responsiblebusiness 

We want to
hear from you
Please get in touch with any 
feedback or any questions 
you have:

Email: responsiblebusiness@boi.com
Twitter: @talktoBOI
Facebook: BankofIreland
 

This publication is also available in braille and other formats on request

Design: www.motif.ie

Photography: Naoise Culhane

Additional photography as shown

Principal Copywriter & Storyteller: Neil Cubley



Responsible
Business
Report
2016
Furthering our commitment to the environment, we have 
designed the Report publication to the bespoke dimensions 
of 243mm high by 165mm wide to facilitate 17% less wastage 
in comparison to previous Reports at the standard A4 format. 

In addition to the above, this year we have produced fewer printed 
copies of the printed Report, utilising online resources to increase 
impact and engagement, furthering our focus on sustainability.

This Report is produced with environmental management 
at its core, accreditations include; ISO 14001, ECF, EMAS, 
EU Ecolabel & FSC® Certi�cations.


